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Convention Recap

Take a look at slideshows of the Annual Convention, the baseball game and the tour of
Calavary Cemetery on the OCA website.
Slideshows:
Annual Convention
Annual Convention, Part 2
Dragons Baseball Game

Tour of Calvary Cemetery

LEAVING A LEGACY

Complete Memorial Solutions for Serving Families
and Building Your Business

RUCTION PLANNING
ON LAYOUT PLANS

PLANTING PLANS & SPECS

LOT LAYOUT & SALES MAPS
SPACE RECOVERY

@ COLDSPRING’

To learn more about the memorial products we offer,
visit coldspringusa.com/memarial
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https://www.ohiocemeteryassociation.com/Past-Events/slideshow?slideshow=2023TourCalvaryCemetery
https://www.ohiocemeteryassociation.com/Past-Events/slideshow?slideshow=2023DragonsGame
https://www.ohiocemeteryassociation.com/Past-Events/slideshow?slideshow=2023AnnualConventionPart2
https://www.ohiocemeteryassociation.com/Past-Events/slideshow?slideshow=2023AnnualConvention

Eternal Care

Elevating Customer Service Standards In Cemeteries

Customer service extends its reach to unexpected places, especially cemeteries. Often
associated with grief and solemnity, cemeteries are transforming their approach to customer
service, offering solace and support to grieving families while maintaining the sacredness of
their grounds.

In an era where empathy is prized, the role of cemetery staff has evolved. Trained to be
compassionate listeners, these professionals provide more than just directions; they offer
understanding and comfort to those navigating the intricacies of grief. A kind word, a patient
ear, and a willingness to accommodate diverse needs can make all the difference to families
seeking solace within the cemetery's embrace.

Advancements in technology have also revolutionized customer service in cemeteries. Online
databases enable families to locate their loved ones' final resting places efficiently, eliminating
unnecessary stress during already challenging times. Virtual tours allow for exploration of the
cemetery's grounds remotely, aiding families in planning visits and fostering a sense of
familiarity before they even arrive.

Maintenance and presentation play pivotal roles in cemetery customer service. Thoughtfully
landscaped green spaces provide a serene backdrop for reflection and remembrance. Well-
maintained pathways and clear signage ensure that families can navigate the grounds with
ease, reducing anxiety during their visits. Furthermore, proactive communication about
maintenance schedules demonstrates respect for visitors' experiences.

Modern cemeteries acknowledge diverse cultural and religious traditions, adapting their
services to cater to various needs. This sensitivity underscores the commitment to providing a
meaningful experience for every visitor, regardless of their background.

Customer service in cemeteries is no longer limited to administrative tasks. It has evolved to
encompass emotional support, technological convenience, and cultural awareness. By
understanding the unique needs of their clientele, cemeteries honor not only the departed but
also the living who seek solace, connection, and a place to commemorate their loved ones.

As these sacred grounds continue to adapt and expand their customer service horizons, they
reinforce their role as spaces of healing and remembrance.
(Some content created by ChatGPT)

Kirk D. Roberts

Family Service Director

Roberts Funeral Homes Inc.

American Cemetery Services LLP

OCA Board Member

Email: Kirk @RobertsGroup.cc Phone: 330.345.7700
Elevating Customer Service Standards In Cemeteries
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Cemetery Spotlight: Live Oak Cemetery -
Village Of Paulding

The Village of Paulding was platted in 1850 - the Live Oak
Cemetery was established in 1860, it was reported in the Paulding
Democrat on March 22, 1888 that the Mayor appointed the first
cemetery trustees. The mausoleum was built in 1911 and we have
done extensive renovations including replacing the clay tile roof with
a metal — looks like clay tile — roof, replaced limestone blocks that
had deteriorated, fixed the windows, and had a new floor done.

For years the Village of Paulding’s Cemetery Board of Trustees
were inactive and rarely met. The Live Oak Cemetery deteriorated
terribly. In 2005, new members were placed on the board and we
became very active, cleaning and maintaining the cemetery as best
we could as volunteers. The Paulding Village Council gave us $5,000 a year to use in re-setting
stones, removal of dead trees, etc. We did a lot of the work ourselves with the help of family
and friends — all volunteers. The Village Council paid for the mowing of the Live Oak Cemetery
and Memorial Cemetery out of the Village’s General Fund.

Two years ago, the Village Council put a Cemetery Levy on the ballot and it passed. Our
residents voted it in because they wanted to see the Live Oak mausoleum repaired and
restored (which we have now accomplished), re-set the fallen tombstones, replant trees that
were taken down due to disease and to fix the drainage issues we have in Live Oak Cemetery
(which we are working on right now).

For the last 5 years we've hosted a Cemetery Walk in October. The Board of Cemetery
Trustees serve on a 100% volunteer basis — appointed by our Mayor, Greg White. Board
members are Jon Snodgrass, Kim Sutton and Heather Miller.

Article submitted by: Kim Sutton

Page 4 OCA Journal
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Cemetery Spotlight continued from page 4.

‘In October members of the
community dress in period
costume and portray some of our
famous (or not so famous)
founding fathers. We charge $5
and feature 5 or 6 personalities
that the actors research. It is a
great hit with the community and
they learn a lot about our
Village’s history.

Page 5 OCA Journal
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Cemetery Spotlight continued from page 5.
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Cemetery Spotlight continued from page 6.
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Digital Marketing Services. LLC
E. Todd Fowler, Digital creator,
Todd@Deathcareseo.com

Our owner has been in Consider
deathcare for 40 years Your Budget
The founder of our firm, E. We have affordable
Todd Fowler, has been in the marketing packages to help
deathcare industry since you rank higher in search
1983. results.
We improve your At Need and Pre
SEO. Need calls
When you hire us to manage Our strategy includes
your digital marketing we increasing your at need and
focus on improving your pre need calls.

search engine rankings.

Areas we help deathcare businesses

Website SEO improvement Social media management
Google business profile mgt Digital Marketing Strategy
Content creation Increase and improve reviews

www.deathcareseo.com
513-331-8101
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Supplier Spotlight: SPC Specialty Products

@ "’ =pcciaLTYPRODUCTS

SPC Specialty Products is a second-generation family business, which began as a company called SynTech
Products. SynTech Products was founded by Jim Rose, from the basement of the family's house in 1975. A
chemical company, SynTech Products specialized in formulating, manufacturing and supplying cleaners of
various types to steel mills, manufacturing, and coal fired and nuclear power plants. This included a line of
certified products for the nuclear power industry. Eventually Jim added products for dust control on unpaved
roads in steel mills, power plants and transportation (railroads and trucking operations), as well as snow and
ice control. SynTech Products eventually employed over 35 people and had a fleet of trucks and other
equipment for transporting and applying dust control products.

The chemical portion of the business shrunk with the financial crisis of 2008, but the dust and ice control
portion prevailed. In 2017, Jim and his business partners sold the dust and snow/ice control portion of the
business. The company that purchased SynTech Products wasn't interested in the chemical portion of the
business. So Jim's daughter, Vicki, retained the chemicals, spun it off as a new company and named it SPC
Specialty Products.

When SPC Specialty Products was created, Jim’s former business partners never thought the company would
survive. But Vicki had faith in herself and her ability to build a company, and so did Jim. Since 2017, we've been
expanding our offerings of cleaners, degreasers and disinfectants for equipment, facilities maintenance and
manufacturing.

In 2018 5PC Specialty Products began distributing Aquaphalt, water-activated permanent pothole repair. Qur
experience in building roads with SynTech informed us of how Agquaphalt could be used and marketed. Fast
forward five years...SPC Specialty Products is thriving and has become a valuable distributor of Agquaphalt in
Ohio, Michigan, Indiana, lllinois and Kentucky. We are incorporating more products for asphalt roads and
parking lot maintenance, like: sealers, paint, parking lot and road rubber, and other supplies. Stay tuned!

SPC Specialty Products appreciates the opportunity to serve the death care industry with products for the
upkeep of cemetery roads and parking lots.

WiiMEN'
OWNED

SPC Specialty Products 520 E. Woodruff Ave. Toledo, OH 43604 T: 844-475-5414
Local: 419-219-9139
www.spcspecialtyproducts.com
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Welcome
New Members!

REGULAR MEMBERSHIP

SCOTT ROBEINS
CITY OF GREEN CEMETERIES
1755 Town Park Blvd
Uniontown, OH 44685

(330) 396-6607 Phone
Email: srobbins@cityofgreen.org

Website: www.cityofgreen.org

EKIM K. SUTTON
VILLAGE OF PAULDING - LIVE OAK CEMETERY
621 West Gasser Road
Paulding, OH 45879
(419) 399-2388 Phone

Email: dikmax@windsiream com

SUPPLIER MEMBERSHIP

SCOTT PICKEL
KTS EQUIPMENT INC.
47117 St. Rt. 18
Wellington, OH 44090

{93?} 949-9623 Phone
Email: blessedmem ory57@gmail.com

VICEI ROSE
SPC SPECIALTY PRODUCTS
520 East Woodruff Avenue
Toledo, OH 43604
(844) 475-5414 Phone
Email: yickifspospoom

Website: www spospecialiyproducts.com

PICTURES FROM THE AUGUST ANNUAL CONVENTION CAN BE FOUND ON THEOCA
WEBSITE UNDER PAST EVENTS.

Page 10 OCA Journal



Update From Sedgwick

(@) sedgwick

Workers’ compensation
enrollment deadlines
approaching

Enroll now!

Sedgwick has mailed Group Rating and Group Retrospective Rating enrollment and reenrollment matenials to
gualifying employers, Don’t miss out on the opportunity to save significantly on your workers' compensation
premium.,

In addition to annual premium savings, Sedpwick, our endorsed Partner, is proud to deliver full-service workers’
compensation claims management and cost containment strategies to nearky 60,000 hard-working Chio
employers,

Sedpwick clients annually sawve 5160 million in workers’ compensation premium through the twa highest
performing savings option s- Group Rating and Group Retrospective Rating.

*«  Group Rating - over 54 hillion in savings over the past ten years

+« Group Retrospective Rating - over 51 billion hras been earned by participants since implementation in
2009

Far traditional Group Rating, Sedgwick must receive your enroliment by Movember 10, 2023, For Group
Retrospective Rating, Sedpwick must receive your enrollment by lanuary 26, 2024,

If you would like to request an analysis or if you hawe any guestions contact our Sedgwick program manager,
Rejeana Woolum-kMapier, at 614-359-2403 or rejeana. woolum-napier sedgwi ck.com,




Update From Sedgwick continued from page 11.

(@) sedgwick

Control of hazardous energy

The Control of Hazardous Enerey, also khown as Lockout/Tagout (LO/TO), isan O5HA regulation designed to
prevent unexpected equipment startup or release of hazardous energy which could result in employee injuries.
The punpose istodevelop aset of procedures which, when used properhy, will ensure that machinery or
equipment is safely de-energized, isolated from energy sources, and cannot be operated during maintenance or
serviging, The Occupational Safety and Health Administration (OSHA] implemented the “Control of Hazard ous
Energy™” standard (29 CFR 1910.147) in 1989, Although the standard has saved many lives since its inception, it

continuestofall on O5SHA's Top 10 violations coming in at humber 6 in 2022,
Major program element s include:

Wiritten Energy Control Program: Employers are required to develop and implement an energy control program

that outlines procedures, training, and documentation related to lockout/tagout, The propram should establish a
clear paolicy, assign respon sizilities, provide employee training, and include periodic inspections

Identify the Equipment Meeding LOSTO Procedures: Audit your facility for equipment needing LO/TO procedures,

Facilities may have many types of powered equipment, 50 be sure you do a thorough audit,

Evaluate and Docurment Enerey Sources: Energy sources come in a variety of fonms, Ensureyou look atall energy
sources, such as electrical, mechanical, hydraulic, pneumatic, chemical or thermal, When performming the energy
audit for each piece of machinery, keep an open mind, There may be more than one source of energy. If you are
unsure ahout specific energy sources, find someone within the organization that is knowledgeable, such as
maintenance,

Lockout Procedures: The procedure to properiy lockout the energy source isimportant to ensure its effectiveness
and prevent accidental re-energization. Procedures may wary from machineto machine but astandard
lock outftagout procedure indudes:

1]  Motify affected employees about the lockoutftagout process,

2] Shut down the equipment using normal shutdown procedures,

3] lsolate enerey sources by deactivating switches valees, or other controls.

4] Apply lockout devicesto energy isolation points,

Bl Werify that all energy sources are effectively locked out and the equipment is inoperative,
6]  Ferform the necessary maintenance or servicing tasks,

71 Before re-energizing, remove lockout devices and notify affected employees.

In addition tothe locks, tags are a used to notify employees that the piece of equipment is under repair or
maintenance and should not be started, Taegs, alone, do not offer the same level of safety as a lock, They should
notbe used by themselves as a replacement. Instead, they can be used in addition tothe locking device, There
are many types of tags available so find the one that is best for your facility.
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Dayton Memorial Park: Tornado Damage

Overview

On May 27, 2019, the day after Memorial Day, Dayton Memorial Park Cemetery and
Mausoleum was severely damaged by an EF4 tornado. Luckily, only about one third of
the property was directly affected, however, the remaining property was littered with a
very large amount of debris scattered randomly among the markers, monuments, trees
and roadways. The cemetery was closed for three days after the event, to protect
visitors being harmed by this debris.

== By the afternoon of May 28 a request for volunteers to
& help pick up debris was posted on Face Book. The
cleanup date was Saturday, June 1. Ultimately, 500
% people came and helped move the debris to the edge
= of the roadways where it was later picked up by the
DMPC grounds crew. Thanks to this unbelievable
generosity by 2:00 pm all of the debris that was blown
In was in manageable piles on the cemetery’s roads
edge. We only missed one grass mowing! Our local
chamber of commerce provided lunch for all the
- volunteers; they furnished and cooked 500 hotdogs and
500 hamburgers, and provided chips and a cookie!
A few of the 200 monuments that were
toppled. Not only was the most affected area covered with
debris, there were also over 100 trees uprooted or
greatly damaged and 200 granite monuments were blown over. A tree service came
within 24 hours and began the tree removal process. Our policy had a $15,000 tree
damage cap, this sounds like a lot until you have 100 mature trees on the ground and
each tree costs $750 to $1,000 to remove. The remainder was payed for out of pocket.
Because of the destroyed and damaged tree removal, we applied for the First round of
the Department of Commerce’s cemetery maintenance grant program. Dayton Memorial

Park Cemetery was ultimately awarded
Oci

$5,000 in one for one, matching funds. With
$10,000 to spend on new trees we created a
bid document that specified the species, size
and location of each tree. This document also
required that the trees must be watered as

needed the first summer after planting. cemetery information
management system

DMPC’s monument supplier, E. F. Nickol’s
Monuments, came on-site immediately and
began resetting the monuments as their time
would allow. It took nearly three months to
complete the reinstallation.

In addition to the damage on the grounds
several structures were affected, as was
much of our machinery. The 4500 square
fogt)mainten?nce fa%ility cr;ad half (the east
side) its roof torn off and came to rest in

Chick Fil-A’s parking lot a half mile away. The SCHEDULE YOUR FREE DEMO TODAY
electrical conduit was attached to the See why 1,000+ cemeterles
underside of the roof sheeting so the building have partnered with CIMS
had to be partially rewired and all circuits
checked by an electrician. Our friends at
Woodland Cemetery loaned us a generator cimscemeterysoftware.com

to power our fuel pumps for three months. o Byl At et

All three north rollup overhead doors were

Page 13 OCA Journal
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Tornado Damage Overview continued from page 13.

completely destroyed and were replaced with new.
The Abbey Mausoleum roof was slightly damaged.

The following equipment was damaged by debris and/or flying debris:
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Mark A Davis
General Manager
Dayton Memorial Park
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Tornado Damage Overview continued from page 14.

ASALEM COLUMBUS WAREHOUSE

1\ Ja STO N E S 4849 GROVEPORT ROAD - OBETZ OHIO 43207
the granite company PHONE: 866 834 1219 EMAIL:INFO@SALEMSTONES.COM

MONUMENTS » MAUSOLEUMS « CREMATION » BENCHES

¥ i K i

i

» HENSON | = S

- ——

BAGNOLI

MONUMENTS cREMATION MAUSOLEUMS
* Largest inventory of a wide variety of monuments * In-stock community granite columbaria * |n-stock single and two crypt granite mausoleums
» Engraving proofs for your from 12 to 112 niches + Design and delivery of custom
customer within 48 hours . Auarie'ly of in-stack personal granite walk-in granite mausoleums
+ Delivery of in-stock engraved monuments columbaria from 2 to 12 niches « Gall for a variety of private estate needs.
within 30 days after design approval * We can custom design columbaria based on Please contact our experts for any questions

your cemetery or cremation garden needs.
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AQUADOC 40

LAKE & POND MANAGEMENT 1 YEARS *
Swecializing in: . =

-I Alga}e &5} Weed Control ON THE WATER
* Lake Studies el

* Metal Craft Dock Systems 77
* Fish Stocking Programs 7
* Floating Fountains & Aeration :
* Enjoy your lake or pond...THlS'_YE_

FREE ON-SITE

CONSULTATIONS

The Thin Niche Line:

) o A Lot Of

From unusable areas to immediate inventory: matthews Memorialization

turning blank walls into elegant cremation space. Options In A

e ; ‘ Compact Space
Can be placed indoor or outdoor

Introducing Matthews
Memories In Bronze™ Space
Saver Merchandising System

with slide-out touchscreen

‘: nm W 6

4" DEEP

Designed to:
» Generate more sales - increased
average sale price by 23%"

* Simplifies the selection process

= Streamline salling strategy
and pricing

T I

= New! More compact 5ize
88" h x 33w x 24°d™

—_—

* Based on test market results
** 56" wide with touchscreen open

Aemezmwumanay

Learn more:
www.thinniches.com
Toll Free Phone: +1 (877)-290-6703

Matthews

North America
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Ohio Cemetery Association
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Bath Township - Byron

Woodland Cemetery &
Arboretum, Dayton

Dayton Memorial Park, Vandalia

Miami Memorial
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